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Vijerovati u sebe i biti svoj; imati visoke ciljeve, obrazovati se i
uporno raditi, ali pritom biti dobar &ovjek i ne misliti samo na
sebe. U tom sluCaju i Bog ée biti uz vas - rijeci su kojima je moj
sugovornik dr. sc. BoZo Skoko zakljucio nas razgovor u zagre-
backom Sheratonu, ali koje nedvojbeno zasluZuju pocetak pri-
¢e 0 ovom profesoru na Fakultetu politi¢kih znanosti u Zagrebu
i jednom od vodedéih struénjaka za odnose s javnosScu. Bio
je novinar i urednik, a jos uvijek ima savjetodavnu funkciju u
jednoj od vodedih agencija za odnose s javnosc¢u “Millenium
promocije”, Ciji je jedan od utemeljitelja. Savjetovao je mno-
ge menadZere, politicke duZnosnike, korporacije i instituci-
je u Hrvatskoj i susjednim zemljama, ukljuéujuci i Delegaciju
Europske komisije u Hrvatskoj. BoZo Skoko je autor prve knjige
posvecene identitetu i imidZu Hrvatske “Hrvatska - identitet,
image i promocija”, “Prirunika za razumijevanje odnosa s jav-
noScu’, a na pomolu je i izdavanje trece knjige. Odrastao je u
slikovitom mjestu Klobuk pokraj Ljiubuskog, uz samu granicu s
Hrvatskom, u obitelji koja nije bila bogata, ali ga je naucila da
ulaganjem u sebe, upornim radom i postovanjem drugih (ma-
kar mu vratili i drugacije) moZe ostvariti sve ciljeve.

LivingStone: O Hercegovcima u Zagrebu ispri¢ani su mnogi vicevi.
Bozo Skoko: Ti stereotipi su se prili¢éno “istopili”. Biti Hercegovac,
Dalmatinac, Zagrepc¢anin ili Istranin u Zagrebu danas je sasvim jed-
nako. Mozda je Zagreb postao istinska metropola ili su neki manipu-
latori shvatili da ne mogu dio naroda procjenjivati po dva, tri glasna i
polupismena pojedinca, zanemarujuci vrhunske znanstvenike, spor-
taSe ili kulturnjake iz toga kraja. Ovih dana iz tiska izlazi monumen-
talna fotomonografija Ive Pervana posvec¢ena Hercegovini, za koju
sam imao Cast napisati tekst. Uvjeren sam kako e ta knjiga, koju je
dizajnirao Boris Ljubici¢, uvelike pridonijeti ruenju tih stereotipa.

Believe in one and be oneself, have high goals, educate one-
self and work hard, but at the same time be a good person
and not think only of yourself. In that case even God will be
with you. These are the words with which my collocutor, Mr.
BoZo Skoko, PhD, concluded our conversation at the Zagreb
Sheraton, but they undoubtedly deserve to be placed at the
beginning of the story about this professor at the Faculty of
Political Science in Zagreb and one of the leading experts for
public relations. He used to be a journalist and editor and he
still holds an advisory post in one of the leading public relati-
ons agencies, “Millennium promotions”, of which he was also
one of the founders. He has advised many managers, politi-
cal officials, corporations and institutions in Croatia and the
surrounding countries, including also the Delegation of the
European Commission to the Republic of Croatia. BoZo Skoko
is the author of the first book dedicated to the identity and the
image of Croatia “Croatia - identity, image and promotion”, of
the “Manual for understanding public relations”, and the publi-
cation of a third book is imminent. He grew up in a picturesque
place called Klobuk near Ljubuski, on the very border with
Croatia, in a family that was not rich, but that has taught him
that by investing in himself, working hard and having respect
for others (even if it is not mutual) he can realise his goals.

LivingStone: In Zagreb, many jokes have been told about people
from Herzegovina.

BoZo Skoko: These stereotypes have quite “melted”. To be a person
from Herzegovina, Dalmatia, Zagreb or Istria in Zagreb today is ab-
solutely the same. Perhaps Zagreb has become a true metropolis or
some manipulators have got it through their heads that they cannot
judge a part of the nation based on two or three loud and half-literate
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LS: Novinarsku karijeru zapoceli ste vrlo rano. Bili ste jedan od naj-
miladih suradnika djecCjega katolickoga mjesecCnika - Maka, gdje ste
uz Glas Koncila “ispekli zanat”.

B. S.: Dobro ste informirani! Cim sam naudio pisati, podeo sam su-
radivati s Makom, najnakladnijim hrvatskim djecjim listom. Tijekom
osnovne Skole pisao sam i za sarajevske Male novine, a u srednjoj
Skoli poceo sam raditi kao radijski voditelj, brinu¢i i o marketingu
svojih emisija, i od toga sam - moram priznati — zaradivao pristojan
dzeparac. Kad sam s 18 godina preselio u Zagreb i upisao studij no-
vinarstva, urednistvo Glasa Koncila mi je ponudilo suradni¢ko mjesto
i stipendiju. Bilo je to odli¢no iskustvo. Osim §to sam naucio pisati za
ozbiljne novine, jako dobro sam upoznao zagrebacki Kaptol, te su-
djelovao na mnogobrojnim projektima — od vjeronauc¢nih olimpijada
do posijeta papi lvanu Pavlu II.

LS.: Kako tumacite jaki utjecaj Crkve i franjevaca na ljude u
Hercegovini, iako se danas ¢esto govori o tome da smo moralno
potonulo drustvo?

B. S.: To je razumljivo kad se zna da su Hrvati u Hercegovini stoljeci-
ma bili pod tudinskom viascu, a jedini istinski zastitnici, prosvijetitelji
i skrbnici koji su ostali uz narod bili su franjevci. Franjevci su i da-
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BoZo Skoko u razgovoru s nasom novinarkom Ljiljianom Mami¢ PandZa s
Bozo Skoko in conversation with our journalist Ljiljana Mamié Pandza

individuals and ignore top scientists, sportsmen or cultural workers
from that region. These days the monumental photo-monograph of
Ivo Pervan will be published, which is dedicated to Herzegovina and |
was honoured to be able to write a text for it. | am convinced that this
book, which was designed by Boris Ljubici¢, will greatly contribute to
the disintegration of these stereotypes.

LS: You began your journalist career very early. You were one of the
youngest associates of the children’ catholic monthly - Mak, where,
with Glas Koncila you “learned the ropes”.

B. S.: You are well informed! As soon as | could write, | began to
cooperate with Mak, the top-of-the-list Croatian children’s magazine.
During the primary school | also wrote for Male Novine from Sarajevo
and in high school | began to work as a radio host, taking care of
the marketing for my shows, and | must admit that from this | earned
good pocket-money. When | was 18, | moved to Zagreb and enrolled
in journalism. The editor’s office of Glas Koncila offered me an asso-
ciate post and a scholarship. It was an excellent experience. Besides
learning how to write for a serious paper, | have acquainted myself
with the Zagreb Kaptol, and participated in numerous projects — from
the religious-instruction Olympics to the visit of Pope John Paul Il.



Imam tek 33 godine i prerano je za bilo kakvo bavljenje
ozbilinom politikom. Dugorocno se Zelim baviti znano$c¢u i raditi sa
Studentima...

I am only 33 years old and it is too early for me to enter into serious
politics. In the long-run | want to engage in science and work with
students...

lie uz narod, ali o¢ito su se okolnosti njihova djelovanja promijenile.
Nekadasnje vrijednosti su se poljuljale i izgubile. Ljudi tragaju za du-
hovno$éu vise nego ikada, ali o¢ito na pogres$an nacin i s pogresnim
motivima.

LS.: Tijekom studija dobili ste dvije Rektorove nagrade: za doprinos
znanosti iz povijesti novinarstva i iz medunarodnih politi¢kih odnosa.
B. S.: Studij vam daje onoliko koliko vi Zelite od njega uzeti. MoZete
uistinu studirati, Siriti vidike i stvarati mrezu poznanstava, a mozete se
i “provuci”. Tulumario sam, ali i puno ¢itao i pisao. Napisao sam rad
o razvoju katolickoga tiska u Hrvatskoj i za to dobio prvu Rektorovu
nagradu na drugoj godini. Kasnije sam istrazivao ulogu hrvatskin
iselienika u SAD-u i njihov utjecaj na ameri¢ku politiku prema nasim
prostorima i ponovno dobio nagradu. Iseljenistvo me dugo priviacilo
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LS: How do you explain the strong influence of the Church and the
Franciscans on the people in Herzegovina, although today it is often
said that we are a morally sunk society?

B. S.: This is understandable since it is a known fact that Croatians
in Herzegovina had been under foreign rule for centuries, and the
only true protectors, enlighteners and guardians that had remained
with the people were the Franciscans. The Franciscans continue to
be with the people, but obviously the circumstances of their mission
have changed. Former values have been shaken and lost. People
are searching for spirituality more than ever before, but obviously in a
wrong manner and with the wrong motives.

LS: During your studies you have been granted two Rector’s awards
for the contribution to science, one in the area of journalism history
and the other in the area of international political relations.

B. S.: The study will give you as much as you are willing to take from
it. You can really study, widen your horizons and create a network
of friendships, but you can also “slip through”. | have partied, but |
have also read and written a lot. | have written a paper on the de-
velopment of catholic print in Croatia and | have received the first
Rector’s award for it in my second year. Later on | researched the role
of Croatian immigrants in the United States and their influence on the
American policy towards our regions and again received the award.
Immigration as a topic has been attracting me for a long time and |
was a scholarship holder of the prestigious Croatian-American foun-
dation the Croatian Scholarship Fund from San Francisco. Thanks

BoZo Skoko u svom uredu
BoZo Skoko in his office
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kao tema, a bio sam i stipendist prestizne hrvatsko-americke zakla-
de Croatian Scholarship Fund iz San Francisca. Zahvaljuju¢i pozna-
vanju te problematike, nekoliko godina sam suradivao i s Hrvatskom
maticom iseljenika.

LS.: Na Fakultetu politickin znanosti Sveucilista u Zagrebu zaposleni
ste od 2001. godine kao strué¢njak za odnose s javnoscu i brendi-
ranje odredista. Tada ste imali samo 24 godine. Zasto ste odabrali
upravo to podrucje?

B. S.: Trazio sam nove izazove. Dekan Fakulteta, prof. dr. sc. Ivan
Siber, nastojao je pomladiti fakultet i nasao sam se medu kandida-
tima za asistente. Tu sam ve¢ bio na poslijediplomskom iz meduna-
rodnih odnosa. Odnosi s javno$cu su bili struka koja se na Fakultetu
tek pocela izu¢avati, pa mi je bila prilicno zanimljiva.

LS.: Paralelno s odlaskom u znanost posvetili ste se odnosima s
javnoscéu u praksi. Jedan ste od utemeljitelja Millenium promocije,
jedne od prvih agencija za odnose s javnosc¢u u zemlji?

B. S.. U genima nosim i poduzetni¢ki duh, pa sam s kolegom
Marijem Petroviéem utemeljio PR agenciju u vremenu kad su ljudi
pitali: “Sto je to?”. UloZili smo svu ustedevinu, bili uporni, puno ugi-
li i prilagodavali se Klijentima... Do poslova smo dolazili iskljucivo
preporukom. Nakon otprilike pet godina postali smo druga po snazi
PR agencija u zemlji. Potom smo razmijenili udjele s tada najve¢om
konkurencijom - vode¢om hrvatskom PR agencijom Premisa i posta-
li smo dio Digitel-Pristop skupine, najve¢e komunikacijske grupacije
u ovom dijelu Europe. Angazman na Fakultetu me je natjerao da se
povucem iz agencijske operative, ali suradujem na nekoliko vaznih
projekata kao savijetnik za strateSko komuniciranje.

LS.: Napisali ste i “Priru¢nik za razumijevanje odnosa s javnos¢u”, a
taj predmet predajete i na Fakultetu. Jesu li oni koji se time bave u
nasoj zemlji sviesni pravog znacenja tog posla?

B. S.: Odnosi s javno$c¢u su postali nuznost, a nikako luksuz. Kao
Sto imamo menadzere financija ili prodaje, tako imamo menadze-
re koji upravljaju svim komunikacijskim procesima i brinu o najdra-
gocjenijoj imovini tvrtke — njezinu ugledu! Ova struka u Hrvatskoj je
relativno mlada i zato tek posljednjih godina imamo dovoljan broj
stru¢njaka Skolovanih za ovo podrucje. Ova ¢e struka i dalje rasti, a
od onih koji se njome budu bavili trazit ¢e se jos viSe znanja, brzine i
poznavanja medija, te branSe za koju rade. Kroz Hrvatsku udrugu za
odnose s javno$c¢u uvest ¢emo i licenciranje.

LS.: Zasto oglasavanje kroz reklame u medijima gubi pozornost pu-
blike i kredibilitet?

B. S.: Zato §to nas reklame zasipaju s radija, televizije, jumbo pla-
kata, iz postanskih sanduci¢a, mobitela... Zar mislite da netko ima
volje i Zivaca sve to analizirati? Stoga morate biti drugacdiji, originalni.
Zbog toga se budZeti preusmijeravaju na druge oblike komunicira-
nja, osobito odnose s javnoscéu, koji ne uvjeravaju, ve¢ samo infor-
miraju i educiraju.

LIVINGSTONE

to my acquaintance with this problem area, | have also, for several
years, worked with the Croatian Heritage Foundation.

LS: You have been employed at the Faculty of Political Science since
2001, as an expert for public relations and destination branding. You
were only 24 at that time. Why did you select particularly this field?

B. S.: | was looking for new challenges. The Dean of the Faculty,
Professor Ivan Siber, PhD, was trying to make the Faculty younger
and | found myself amongst the candidates for the post of an assist-
ant. | was already undertaking my post-graduate studies in interna-
tional relations. Public relations were a field that was just beginning to
be studied at the Faculty, so it was very interesting to me.

LS: Concurrently with your withdrawal into science you have dedicat-
ed yourself to public relations in practice. You are one of the founders
of the Millennium promotions, one of the first agencies in the country
for public relations?

B. S.: In my genes | carry an entrepreneurial spirit, so with my col-
league Mario Petrovi¢, | founded a PR agency at the time when peo-
ple used to ask: “What is this? ”. We invested all our savings, were
persistent and we learned a lot and adapted to our clients ... We
were getting jobs wholly through recommendations. After about five
years we have become the second strongest PR agency in the coun-
try. After that, we have exchanged shares with our largest competition
at the time — the leading Croatian PR agency Premisa and become a
part of the Digitel-Pristop group, the largest communication group in
this part of Europe. My engagement at the Faculty has forced me to
retire from the agency operations, but | work as an advisor for strate-
gic communications on several significant projects.

LS: You also wrote the “Manual for understanding public relations ”
and you also teach this module at the Faculty. Are those who are in
PR in our country aware of the real meaning of this job?

B. S.: Public relations have become a necessity, not a luxury. Just as
we have financial or sales managers, we also have managers who
manage all communication processes and take care of the most val-
uable asset of a company — its reputation! This profession in Croatia
is relatively young, which is why only in the last few years we have
had a sufficient number of educated experts in this field. This profes-
sion will continue to develop and of those who will be engaged in it, it
will require even more knowledge, speed and expertness of the me-
dia and the line of business in which they are working. Through the
Croatian Public Relations Association we shall introduce licensing.

LS: Why is advertising through commercials in the media losing audi-
ence and credibility?

B. S.: Because we are buried in commercials from the radio, televi-
sion, jumbo posters, mailboxes, cell phones... Do you think some-
one is willing and patient enough to analyse all of this? This is why
you have to be different, original. This is why budgets are directed
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Za potrebe doktorata proveo sam opsezno terensko
istraZivanje o imidZu Hrvatske. Susjedi imaju dobro misljenje o
Hrvatskoj, ali mi taj dobar imidZ nedovoljno koristimo. U utrci
za Clanstvom u EU zaboravijamo iskoristiti Sanse koje nam
pruza regifa, gaje smo lider...

For my doctor’s thesis | had conducted an extensive field
research on the image of Croatia. The neighbours have quite a
good opinion of Croatia, but we are not using this good image
sufficiently. In the race for membership in the EU, we keep
forgetting to use the opportunities that the region, in which we
are the leader, offers...

LS.: Stjece se dojam da hrvatski politicari Vase i usluge i znanja Vasih
kolega nedovoljno koriste?

B. S.: To najbolje mozete procijeniti na temelju njihova ponasanja.
Iskreno, rijetki politi¢ari prinvacaju kritiku, a bez suoCavanja s vlastitim
pogreskama nema pomaka nabolje. Medutim, imam i dobrih iskusta-
va. Moramo shvatiti da nitko od nas nije nadaren ba$ za sve i da za
neke stvari moramo angazirati strunjake. To je uvijek najisplativije.

LS.: Kako ocjenjujete kredibilitet hrvatskih medija”?

B.S.: Cesto se kaZe da drudtvo ima onakve medije kakve zasluzuje.
Hrvatski mediji su u krizi, a posebice novine. Previse je zutila i crnila,
traCeva, poluinformacija i crne kronike. Vecina informacija je povrsna,
neprovjerena, polupismena i beskorisna. Sve vise ljudi nema vreme-
na ni volje Citati takve informacije. Zbog toga padaju naklade nasih
dnevnih i tjednih novina. Mislim da ¢e na cijeni dobiti kvalitetni sadr-
zaji, koji ne podcjenjuju publiku, ve¢ nam pomazu da lak§e donosi-
mo ispravne odluke i nazore o svijetu oko nas. Vrijeme je da se nasi
mediji uozbilje i postanu profesionalniji.

LS.: Stalno se govori o nedostatku etike u novinarstvu. Kako biste
rijesili taj problem?

B.S.: Zakonskim rieSenjima. Kad pravosude profunkcionira, novinari
¢e redovito traziti informacije s obje strane i dodatno provjeravati ¢i-
njenice, a urednici ¢e dvaput razmisliti kakav ¢e naslov sutra objaviti.
| strukovna udruga bi novinaru koji je prekrsio profesionalna nace-
la morala uskratiti licencu za rad, kao $to je to slu€aj u zapadnim
zemljama. Kad struka bude dovoljno zrela za podizanje standarda,
vratit ¢e se i povjerenje u hrvatske medije.

LS.: ProSle ste godine doktorirali na temu “Komparativha analiza
imidZa Hrvatske u drzavama nastalim na prostoru bivSe Jugoslavije.
Pa kakav nam je imidz?

B0Z0 SKOKO

into other means of communication, especially public relations that
do not convince, but only inform and educate.

LS: One seems to get the impression that Croatian politicians do not
use your services and services of your colleagues sufficiently?

B. S.: You can best evaluate this on the basis of their conduct. Frankly,
very few politicians accept a critique, but without facing one’s own
mistakes, there is no progress for the better. However, | also have
good experiences. We must understand that no-one is talented for
everything and that for some things we must engage experts. That is
always most cost-effective.

LS: How do you evaluate the credibility of Croatian media”?

B.S.: Itis often said that the society has such media which it deserves.
The Croatian media are in a crisis, especially the newspapers. There
are too many yellow pages, too much gossip, half information and
bad news. Most information is superficial, half-literate and useless.
More and more people have less time and will to read such infor-
mation. Due to this, circulations of our daily and weekly papers are
decreasing. | believe that higher quality content will gain them status;
the ones that do not underestimate the audience, but help us make
proper decisions and opinions of the world around us more easily. It
is time for our media to get serious and become more professional.

LS: The lack of ethics in journalism is constantly being discussed of.
How would you solve this problem?

B.S.: With legal regulations. When justice begins to function, the jour-
nalists will regularly seek information on both sides and additionally
check the facts, and the editors will think twice what headline they
will print the next day. In addition, the professional association would
have to cancel the working license of a journalist who offended pro-
fessional principles of morale, just as is the case in western coun-
tries. When the profession will be ready to raise the standards, trust
in Croatian media will also return.

LS: Last year you submitted your doctor's thesis on the topic
“Comparative analysis of the image of Croatia in the states that
emerged from the region of ex-Yugoslavia. Well, what is our image
like?

B. S.: For my doctor’s thesis | conducted an extensive field research
on the image of Croatia. The neighbours have quite a good opinion
of Croatia, but we are not using this good image sufficiently in the
“conquering“of the region. The Adriatic Sea, the coast and the is-
lands are the most powerful Croatian brand in the region, but also
within the global frameworks. In the race for a full membership in
the EU, we keep forgetting to use the opportunities that the region in
which we are the leader offers.

LS: Do you think there is a way in which the Croatian society can
once again morally and spiritually elevate itself?
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B. S.: Za potrebe doktorata proveo sam opsezno terensko
istrazivanje o imidzu Hrvatske. Susjedi imaju prilicno dobro
misljenje o Hrvatskoj, ali mi taj dobar imidz nedovoljno ko-
ristimo u “osvajanju” regije. Jadransko more, obala i otoci
najmocniji su hrvatski brend u regiji, ali i globalnim okvirima.
U utrci za punopravnim ¢lanstvom u EU zaboravljamo isko-
ristiti Sanse koje nam pruza regija, gdje jesmo lider.

LS.: Mislite li da postoji nacin na koji se hrvatsko drustvo
moze ponovno moralno i duhovno uzdignuti?

B. S.: Naravno, prije svega ako u drustvu afirmiramo istin-
ske vrijednosti. To éemo posti¢i i ako budemo viSe posto-
vali i cijenili sebe i svoje kvalitete, a manje kopirali nazadne
trendove koje nam drugi prodaju kao “cool” robu. U svemu
tome presudnu ulogu imaju obiteljski odgoj, obrazovanje i
mediji.

LS.: Gost ste predava¢ na Diplomatskoj akademiji
Ministarstva vanjskih poslova i europskih integracija RH. O
¢emu tamo govorite?

B. S.: Budu¢im diplomatima govorim o nacinima i modeli-
ma promocije vlastite zemlje u svijetu. Cesto se pozivam na
iskustva drugih zemalja, koje su shvatile da je moderan di-
plomat istinski promotivni i gospodarski agent svoje zemlje.

Televizijsko iskustvo poCeo sam Stjecati pocetkom
1997. odradivsi praksu u Zagrebackoj panorami.
Ocito su kolege bile zadovoljne, pa su mi ponudili
i trajniji angaZman. PoCeo sam raditi u tadasnjem
programu za dijasporu, a kasnije u Vijestima i
Dnevniku. U vanjsku politiku presao sam 2000.
godine. Biti honorarac u to doba na HTV-u

uistinu je bilo naporno. Sve odradujete, a prava
su bila minimalna. S druge Strane, zapoSljavalo

se uglavnom po prijateljskim, stranackim i
rodbinskim vezama. To vas Zivcira kada imate
o0sjecaj da ste dovoljno obrazovani, imate iskustvo
i profesionalno odradujete svoj posao; hvale

vas, a onada ostave na cjedilu. Napravio sam rez i
otisao dalje.
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B. S.: Of course, provided that before everything else in
the society we establish the true values. This we shall also
achieve if we shall respect and value ourselves and our
qualities more, and copy less the backward trends that oth-
ers sell us as “cool” goods. In all of this, family upbringing,
education and the media play a crucial role.

LS: You are a guest lecturer at the Diplomatic Academy
of the Croatian Ministry of Foreign Affairs and European
Integration. What are you lecturing about there?

B. S.: To the future diplomats, | speak about the way and
model of promoting one’s country in the world. | often refer
to the experiences of other countries that have understood
that a modern diplomat is a true promotional and economic
agent of a country.

LS: Ina TV show where you were a guest together with pres-
idential candidates, you thrilled the spectators with your elo-
quence to such an extent that many suggested you should
become a candidate for the president of the state. Can we
expect this in the near future?

B.S.: lam only 33 years old and it is too early for me to enter
into serious politics, but it is nice to hear this. Evidently peo-
ple are yearning for new faces and new ideas.

| have begun to acquire television experience at
the beginning of 1997, while | was working in the
Zagreb panorama. Obviously the colleagues were
satisfied, so they offered me a more permanent
arrangement. At that time | started working in a
program for Diaspora, and later on in the News
and the Main News. | moved to Foreign policy in
the year 2000. At that time having a part-time job
on Croatian Television was really strenuous. You
had to do everything and the rights were minimal.
On the other side, people were employed mostly
through amicable, political and family ties. It can
irritate you, because you have the feeling that you
are sufficiently educated, you have experience
and you professionally perform your tasks; you
are being praised and then let down. And | made
a break and went on.



B0Z0 SKOKO
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Bozo Skoko proputovao je gotovo cijeli svijet, a u Dominikanskoj republici imao je viemena za svoj omiljen sport - jahanje
BoZo Skoko has travelled almost the entire world, and in the Dominican Republic he had enough time for his favorite sport, horse riding

LS.: Gostujuci u jednoj TV emisiji s predsjednickim kandidatima svo-
jom ste elokventno$éu odusevili gledatelje do te mjere da su mno-
gi sugerirali da se kandidirate za predsjednika drzave. Mozemo li to
ocekivati u dogledno vrijeme?

B. S.: Ja imam tek 33 godine i prerano je za bilo kakvo bavljenje
ozbiljnom politikom, ali je to lijepo Euti. O&ito su ljudi Zeljni novih lica
i novih ideja.

LS: Cime se dugorocno Zelite baviti?

B. S.: Znanos¢u i radom sa studentima. Vjerujem da ¢u napisati jos
poneku knjigu. Trenutacno s Maticom hrvatskom pripremam op-
seznu teorijsku knjigu o upravljanju identitetima i imidzima drzava.
Sigurno se ne¢u smiriti ni kad su u pitanju poduzetnicke ideje. Uz sve
to nadam se da ¢u jednog dana modi raditi odnose s javno$éu za
hrvatsku drzavu. To mi je poseban izazov.

LS: Za kraj, kako provodite slobodno vrijeme?

B. S.: Savjest me pece jer nemam dovoljno slobodnog vremena. A
kad ga imam, volim ga provoditi s obitelji i prijateljima ili putovati. Bez
prijatelja i obitelji sve bi bilo besmisleno. Oni su mi pokretacka sna-
ga. Obozavam dobre filmove pa ¢esto idem u kino, a bez glazbe ne
bih mogao funkcionirati. Prije nekoliko godina po¢eo sam jahati na
zagrebackom hipodromu i otkrio uistinu sjajan sport.

LS: What would you like to do in the long-run?

B.S.: Science and work with students. | believe | will write a few
more books. At the moment, | am preparing an extensive theoretical
book on managing identities and images of states with the Matica
Hrvatska. | will certainly not calm down in relation to business ideas.
With all of this | hope that one day | shall be able to work in public
relations for the Croatian state. That is a special challenge.

LS: And finally, how do you spend your free time?

B. S.: | feel bad about not having enough free time. And when | have
it, | like to spend it with family and friends or travel. Without friends
and family, everything would be absurd. They are my motivating spir-
it. I love good films, so | often go to the movies, and without music |
would not be able to function. Several years ago | started horse-riding
at the Zagreb hippodrome and | discovered a really great sport.

LIVINGSTONE 26



WWW.LIVINGSTONE-MAGAZINE.COM



